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University of Maryland University College (UMUC)
Research Objectives
 	The market research planning and analysis is aiming to establish the reasons why students choose to join UMUC as opposed to other universities in the United States (US). Besides, the research aims at establishing whether the students are satisfied with the learning environment including the teaching staff, the classrooms, admission system, courses offered, meals, and extra-curricular activities. The objectives will make the UMUC administration to know whether they are offering quality education.  Also, the university will identify areas that they need to make enhancements to make UMUC top learning destination for all students around the world. In this regard, the students will be cross-examined to establish why they chose the university and their experience so far. Besides, the teaching and the subordinate staff will be examined to determine the areas that they feel that the institution should make improvements to enhance the learning experience of the students. In this regard, the research will research on areas such as the curriculum, learning-aided technologies, and cultural-diverse learning environment.
Research Design 
	A mixed research design will be used in conducting the market research and planning analysis to determine the opinions and emerging trends in the university. The data will collect both quantitative and qualitative data and evaluate them against the hypothesis (Center for Innovation in Research and Teaching (CIRT), n. d). The quantitative data will encompass the number of students satisfied with the learning experience in the university as well as the number of those who are not. The data will be compared against a checklist to determine whether the meet the research objectives. Data analysis will be carried out on the quantitative data based on the information collected from the questionnaires and interviews. The data will be analyzed to obtain descriptive statistics such as mean, mode, percentage, range, and median. The statistics will be used to explain the rationale of why the students chose or like the school and vice versa. Besides, the data will undergo inferential analysis to determine correlation, regression and variance to determine how underlying factors affecting the students' learning experience correlate.  
Besides, qualitative data will encompass the quality of education that the university offers based on the teaching staff, curriculum, aided-learning technologies, and so on. The students will be organized into focused groups and interviewed based on the research questions. The students will be administered with structured-questionnaires with open-ended questions that aim at analyzing the behaviors of their students from their responses. The data will be used to measure the behavioral characteristics such as satisfied and unsatisfied against rating scales. The data will be analyzed using t-test methodology to test the hypothesis. The test will allow researchers to establish why two independent populations such as female and male have different mean values for the same research variables.
Sample  
	The hypothesis for the market research on UMUC student aims at establishing whether the learning staff, infrastructure, aided-learning technologies, curriculum, extra co-curricular activities, courses offered, and cultural diversity made them join the institution. Also, the research aims to determine how the factors above have improved the learning experiences of the students. In this regard, the students will be sampled based on population characteristics such as gender, cultural affiliation, ethnicity, and religious orientations. Random sampling methods will be used to select students that will be organized into focused groups of between 5-10 students. The students will engage in discussions based on the research topic. In this regard, the researchers can record the sessions to enable them to determine what inspired the students to join the university and underpinning factors that impact on the learning experience. For example, some of the students in the focus groups might be opined that they joined the university due to its infrastructure while others due to the courses offered. Quantitative data will be collected and recorded to determine the number of students that are satisfied with the learning environment and why they chose the school based on various variables.
 Besides, the control groups will be offered with structured questionnaires with open-ended questions. For instance, the students can be asked the need of learning-aided technology in the classroom environment. In case of clarification issues, the researchers will carry phone call and face-to-face interviews. For example, students of color can be interviewed on why they feel marginalized by the school administration. Data on behavioral characteristics will be collected based on various environmental factors. 
	The quantitative data will be analyzed to determine the mean, mode, range, percentage, and the range of students that joined the students based on various factors. For example, approximately 800 students joined due to the experienced teaching staff. The standard deviations among various factors will be computed to determine the probabilities that influenced the students to join the university. Besides, the behavioral characteristics of the sample population will be analyzed using to determine the variation in various research characteristics. For example, the research will determine why the students of color hate white professors and why female students dislike the extra-curricular programs provided by the university. 
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